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MARKETING 

Full time work has started march, 2009 

Organisation of the section 

Radana Kubešová  

Marketing coordinator 

Vladimír Zemánek 

Communication manager 

Daniel Merz  

Promotion manager 

Matěj Dunka 

Sponzoring manager  

Pavel Jakubec 

Ceremonies manager 

Helena Bízová 

Marketing and communication manager 

Klára Zelenková&Valerie Énault 

VIP servis  

Lenka Vrátná  

Média Servis 



IMPORTANT MILESTONES 

Need to know your budget 

Put together your team 

Find an experienced creative-production agency  

Realise marketing research to find out what your TA loves and doesn´t love 

 

START TO WORK! 

 



STRONG STEPS 

Great logo 
 



STRONG STEPS 

Fresh and modern brand  



STRONG STEPS 



STRONG STEPS 
 
Succesfull realisation of Games of the IV Olympic Days      

for Children and Youth of the Czech Republic 2010 

 



STRONG STEPS 

put together group of 8 Patrons and 8 Faces 

 Patrons are famous czech sportsmen/sportswomen 



STRONG STEPS- campaign visuals  



STRONG STEPS- campaign visuals  



STRONG STEPS- campaign visuals  



 

 
 

Billboards, citylights, posters… 



  www.fundi.cz / facebook 

Mascot Rampich the Icicle 

has more than 1200 friends 

 



 

 
 

PR support 



Cool News 

 EYOWF 2011 daily news  

 7 issues 11.2., 14.2. – 18.2. 2011 

 8 pages, AJ+CZ version 

 distribution to OLV,  

    downtowns, venues… 

 

 

 



 

 
 

Promotion, press conferences… 





 

 12 products 

 OLV, FUN BUS, venues, 

 downtowns, e-shop 

 

 

Merchandising 



 

 31.1. – 19.2. 2011, main square in Liberec 

 info point, competitions, sampling 

 accompanying programme – ice rink, concert 

 presentation of partners  

 

FUN BUS = info point 



 Ceremonies 



Step out from the crowd, carve a golden path 



Our sponsors, Media partners 

http://www.skoda-auto.cz/
http://www.nutrend.cz/
http://www.emco.cz/
http://www.denso.cz/
http://www.ozp.cz/
http://www.sumavskypramen.cz/


STRONG STEPS 
 
Huge database of czech and foreign contacts 
 

Monthly newsletter in CZE&ENG with a good impact  
 
Web, facebook – growing continuously from 3 000 unique visitors/month  
 
to 16 000/day !!!!!!!! 

 
Constant communication (PR) campaign with a good result 
 
FUNDI.CZ via czech public 
 
Gain the best czech media as media partners 
 
Gain important partners in value in kind 
 
Special self-project „Cool News“ 
 
Financial sponsor, important value in kind partners, media partnerships 



WEAK STEPS 

Change of creative agency in the middle of communication (fortunately before the 

start of campaign) 

 

Delayed start of the marketing campaign because of floods in the region-              

not our fault 

 

 

 



RECOMMANDATIONS 

Keep the same visual and communication link  

from the beginning till the end 

Be simple and clear (find equivalent for „festival“,“eyowf“) 

Work continualy with regional and national media – explain patientely, send 

regular press releases, do not hide un-popular facts 

Regular newsletters, actual web, cool face 

Know the offer of the media (especially TV) before you start the sponsorship 

Work with schools and clubs at least in the region of the event 



  

   THANK YOU FOR YOUR ATTENTION 


